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INTRODUCTION 

This report summarizes findings of Media Habits research 

conducted for Queen City Metro during November 1978. The 

purpose of this research is to profile media habits--television 

viewership, radio listenership, and newspaper readership--among 

current riders. The objective of this study is to provide media 

direction in order to more efficiently and effectively utilize 

QCM communication dollars . 

Methodology, analytical framework, findings, and 

recommendations are presented below. Data tables and the survey 

questionnaire are included in the appendix of this report. 

METHODOLOGY 

DESIGN 

Action Data's MART (Market Analysis, Retrieval and Tracking) 

System was employed in this research . The system makes use of an 

80-column "Porta-Punch" card, on which a survey questionnaire is 

printed . The MART Card is set up in such a way that respondents 

simply punch out perforated holes for their appropriate answers. 

The MART System allows for relatively comprehensive and efficient 

data processing. (See Sample in Appendix . ) 

The questionnaire for this Media Habits Study involved 

using both sides of a MART card. The cards were included 

with a postage-paid return envelope and a pencil in a QCM 

envelope and distributed by coach drivers to riders, during 

the period November 2 through November 5 . The cards were 

then processed and data tables were generated . 
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SURVEY CONTENT 

The questionnaire for this study contains questions in 

two areas : media habits and demographics . The questions on 

the first side of the card pertain to radio listenership 

(time of day and AM/FM station) , TV viewership (time of day), 

city newspaper readership , and neighborhood newspaper 

readership (particular paper and frequency read) . In addition , 

riders are asked about reading advertising which is on the 

coaches themselves . Questions on the second side are in the 

areas of frequency of ridership, age , sex, marital status , 

ethnicity, employment, occupation , education , income , residence, 

and purpose for riding Metro . 

RESEARCH PROCEDURE 

Sampline and Distribution 

Questionnaires were distributed to 7 , 000 Metro riders, 

covering 40-45 representative routes . The questionnaire 

packets were distributed on the coaches by the drivers . 

Upon completion, respondents were instructed to either 

return the card to the driver or to mail it in the postage­

paid envelope provided . A total of 2 , 750 cards were 

distributed during weekday peak hours, 2 , 750 during the weekday 

off-peak hours, 1 , 000 on Saturday , and 500 on Sunday . The 

routes as well as the breakdown and timing for distribution, 

were determined by QCM . It should be noted that 25 . 4% of 

the respondent's were from the Wes t ern Hills/Price Hill/ 

Westwood/Cheviot/Fairmount area . 

Response Rate 

Of the 7,000 questionnaires distributed, 3 , 272 were 

returned for a response rate of 46.7% . This response rate 

compares extremely favor ably with conventional average surv ey 

return rates of roughly 20% . A total of 3,056 (43 . 7%) was 

actually usable. This represents 93 .4 % of all returned cards . 
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ANALYTICAL FRAMEWORK 

Each of the questions in this survey is analyzed by three 

different classifications of Metro usage: usage level, day of 

usage, and peak/off - peak usage . Usage level is comprised of 

"heavy user" and "light user" categories . "Heavy users" are 

defined as those who ride Metro 21 or more times per month; 

"light users" ride 20 times or less each month. Day of usage 

includes a break - down by Saturday riders, Sunday riders, 

total weekend ridership, and total weekday ridership . 

"Peak" riders are those who ride Metro during the weekday 

hours of 6:00 a.m . to 9:00 a . m. or 3:00 p.m . to 6:00 p . m. 

"Off - peak" riders use Metro at other weekday times and on 

weekends. 

Within these three classifications, each sub - category 

includes percentage breakdowns for response and sample size 

levels . In addition, the confidence level, derived from 

Chi - square statistical analysis, is stated for "heavy users" 

vs. "light users", total weekend vs. total weekday usage, 

and "peak" vs . "off-peak" rider differences . Overall, data 

is accurate+ 2% at the at the 95 percent confidence level. 

STUDY FINDINGS 

RIDER USAGE CHARACTERISTICS 

The discussion below includes various user/usage designa­

tions. Characteristics of these groups will be discussed 

later in terms of media habits and demographic profiles . 
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1. USAGE LEVEL (See Table 1, Page 13 ) 

Considerable marketing efficiency can be realized by 

focusing attention on the frequent user of QCM services . 

Fifty-nine percent of QCM riders account for 74 percent 

of QCM ridership . These so-called "heavy users" include 

those who have taken more than 20 trips on the Metro in 

the past month. Conversely, the remaining 41 percent of 

riders (designated "light users") account for roughly 26 

percent of ridership . It appears that in ter~s of usage 

alone, one "heavy user" is equivalent to two "light users" . 

(1) ( 2) ( 3) (4) 

User Percent Percent 
Type Of Users Of Usage ( 3 )--;-( 2) 

"Heavy" 58 . 7% 74 . 4% 1 : 1.27 

"Light" 41.3% 25 . 6% 1 : . 62 

100.0% 100 . 0% 

2. DAY OF USAGE (See Table 2, Page 14) 

( 5) 

Heavy 7 

Light 

2 : 1 

Weekday ridership of QCM services accounts for 83 % of 

both users and total usage . Approximately 70 percent 

of weekend riders as well as ridership is accounted 

for by Saturday users. 

3. PEAK/OFF PEAK USAGE (See Table 2, Page 14) 

"Peak" ridership has been defined as QCM weekday usage 

during 6:00-9:00 a . m. and 3 : 00-6:00 p . m. Other weekday 

usage hours as well as weekend usage are classified as "off­

peak". As defined, "peak users" constitute 56 percent of 

users and 59 percent of QCM usage. "Off-peak" riders 

appear to be somewhat lighter users of the Metro than 

their "peak" counterparts . One peak rider is approxi-

mately equivalent to 1 . 13 non-peak riders in Metro usage . 
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4 . METRO USER DESTINATION (See Table 3 , Page 15 ) 

The Metro is used pri□arily to go to work , and secondarily 

for shopping trips . There are , however , significant 

differences by user designation . For example , 82 percent 

of "heavy users " use the Metro to get to work in contrast 

to 54 percent of " light users ". A similar usage emphasis 

on work versus shopping is observed among "peak" and 

"off-peak" riders , respecti vely . Conversely , the "light 

users" rely on the Metro more for shopping (29% vs . 14%) . 

QCM transport to entertainment increases significantly 

for weekend versus weekday users . 

RIDER DEMOGRAPHICS 

The collection of extensive rider demographic data will 

enable QCM to develop more efficient media selection decisions 

in reaching various target groups . These demographics will 

allow management to more clearly match the Metro user profile 

with various media audience profiles and thus maximize t he 

number of users reached per dollar spent , or conversely 

minimize CPM (cost per thousand) users . The overall user 

profile obscures much of the data detail which is discussed 

below . In overview terms , however , the average Metro rider 

is white (78%) , unmarried (55%), female (73%), age 18-44 (55%), 

with at least a high school education (80%) , is employed full­

time (68%) , in clerical wo r k (26%) , and has a median family 

income of $10-$15,000 per year . 
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1. ETHNICITY (See Table 4 , Page 16 ) 

Overall , 78 percent of Metro riders are White , compared 

to 19 percent Black . The remaining two and one half 

percent is comprised of Oriental ( . 5%) , American Indian 

( . 5%), Spanish-speaking ( . 2%) and Other (1.3%) . Although 

there are significant differences by usage level C'heavy" 

versus "light"), these variations do not appear related 

to any one ethnic group . There are no statistically 

significant differences either by day of usage or "peak"/ 

"off-peak" usage . 

2. MARITAL STATUS (See Table 5 , Page 17) 

Overall , about 45 percent of riders are married, compared 

to 55 percent who are either single, divorced, or widowed . 

The only significant differences that emerge are in the area 

of "peak"/"off-peak" usage . Significantly, more "off-peak" 

riders are not married . 

3 . SEX (See Table 6 , Page 18) 

Female riders outnumber males by a 73-27 percent margin . 

Males use the Metro more on weekends than weekdays, while 

the opposite trend holds for females. 

4 . AGE (See Table 7 , Page 19) 

The principal age groups are the 18-29 (34%) and 30-44 

(22 %), followed by the 45-54 and 55-64 groups (each at 

16%) . "Heavy users" tend to cluster in the 18-44 age 

range (60% vs . "light users" at 49%) . "Light users", on 

the other hand are older and appear more concentrated in 

the 65 and over age category (15% versus "heavy users" 

at 6%) . The younger "peak " rider ve r sus the older "non­

peak" rider follows a simple trend. 
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5 . EDUCATIONAL LEVEL (See · Table 8 , Page 20 ) 

Four of five Metro riders have at least a high school 

education . "Heavy users " are considerably more educated 

than are "light users" . For example, post high school 

education approximates 44 percent of " heavy users" 

compared to 37 percent for "light users ". " Off-peak" 

weekday riders tend to have lower educational levels as 

suggested by day of usage data which shows that weekend 

riders are more educated than weekday users . 

6. EMPLOYMENT STATUS (See Table 9 , Page 21 ) 

Two-thirds of Metro riders are employed full time . An 

additional 15 percent are part-time employees while the 

remaining 18 percent are unemployed . Both "peak" and 

"heavy users" tend to be full- time employees; for these 

groups, the part-time and unemployed figures are comparable . 

There are no differences in weekend/weekday usage by 

employment status . 

7 . OCCUPATIONAL LEVEL (See Table 10 , Page 22 ) 

One of four Metro riders hold clerical positions. Another 

14 . 5 percent are in the professional/managerial occupational 

category; 13 percent are homemakers, and 11 percent are 

skilled laborers . Students account for 9 percent of riders 

as do service workers . Seven percent are in administration 

or sales. Eleven percent are classified in other occupations . 

"Heavy", "peak", and ,veekday riders tend to be in clerical 

positions while "off-peak" riders are represented more 

strongly in the student and home-maker classifications. 
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8 . INCOME LEVEL (See Table 11, Page 23 ) 

The median yearly family income range is $10-$15 , 000 . 

Twenty-seven percent have incomes in either the $5-$10,000 

or the $15-$30,000 income range . One in five riders' 

incomes is under $5,000, while 7 percent are $30,000 

or over . "Heavy", weekend, and "peak" riders all tend 

to have higher incomes . For example, approximately one 

in four of each of these riders has reported incomes of 

$20,000 and above, while one ln five of their "light", 

weekday, and "off-peak" counterparts is at the same 

income level. 

MEDIA HABITS 

1. RADIO LISTENERSHIP 

a . Time of Day Listenership (See Table 12, Page 24 ) 

More than one-half of Metro riders listen to radio 

most often in the morning, followed by evening, and 

then afternoon listenership . Both "heavy" and "peak" 

users are significantly greater morning and significantly 

less afternoon radio listeners . This is particularly 

pronounced in "peak"/"off-peak" comparisons. Forty-

nine percent of "off-peak" riders listen more 

frequently in the morning versus 57 percent for "peak" 

riders . Likewise, 17 percent of "off-peak" riders are 

afternoon listeners compared to 8 percent for "peak" 

riders . 

b. AM Statior.. Listenership (See Table 13, Page 25) 

Favorite AM radio station listenership is accounted 

for by four stations: WKRC (20%) , WLW (19%), WCIN 

(14%), and WCKY (13%) . Each of these figures becomes 
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inflated when adjusted for the 15 percent who 

report no AM radio station listening . Overall , 

there are no significant differences by user/ 

usage group at the 95 percent confidence level. 

However , when radio listenership is analyzed by 

particular station by group, some differences 

do emerge among "peak" versus " non-peak" riders . 

For example, WCIN is preferred significantly 

among "off-peak" riders . 

c. FM Station Listenership (See Table 14 , Page 26 ) 

FM radio listenership is reported by 85 percent of 

respondents . Of these , three of five list as their 

favorite station either WWEZ, WKRQ, WSAI , or WEBN . 

"Heavy users" gravitate more toward WKRQ, WEBN , WSAI, 

and WLQA . "Peak" versus "off-peak" riders tend to 

favor WWEZ, WKRQ , WEBN , and WLQA . 

2. TELEVISION VIEWERSHIP (See Table 15, Page 27 ) 

Television viewership is greatest during the evening 

(87%), followed by afternoon (7%) and morning (2%) . 

Overall, 4 percent report no TV viewing activity . 

"Heavy users" and especially "peak" riders are strongly 

skewed toward evening viewing . "Light" and "off-peak" 

users tend to watch more afternoon television than do 

their comparison counterparts . 

3. NEWSPAPER READERSHIP 

a . City Newspapers (See Table 16, Page 28 ) 

Reported readership of the Cincinnati Enquirer is 

60 percent , followed by the Cincinnati Post at 

35 percent . The remaining 5 percent is accounted 
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for by other , including only one-half of one 

percent who choose The Herald . Enquirer reader­

ship is considerably greater among "heavy users ". 

b . Neighborhood Newspapers (See Tables 17 & 18 , Pages 29 & 30) 

Neighborhood newspaper readership is reported by 82 

percent of the sample . " Light users " show greater 

readership than do "heavy" riders . The most frequently 

read neighborhood newspaper is The Press (26%) , followed 

by the Eastern Hills Journal (12%) , the Hilltop News 

(11%) , and the Forest Hills Journal (8%) . There is 

considerable variation by user /us age type . "Heavy" 

versus "light users " show greater preference for the 

Eastern Hills Journal (13% versus 10%) and for the 

Hilltop News (12% versus 10%) , but less for The Press 

(25% versus 29%) . The Eastern Hills Journal is also 

strong among weekend riders as is the Norwood Enterprise . 

Issue readership is mixed . Twenty-eight percent report 

reacting every issue while 20 percent read most and 34 

percent read some . 

It should be noted that neighborhood newspaper reader­

ship may be a function of sampling bias to the extent 

that certain geographical areas (452-38 , -11 , -05 , -25) 

were sampled more heavily than others . (See Table 20 , 

Page 32 ) 

METRO ADVERTISING SIGN READERSHIP (See Table 19 , Page 31) : 

Three-fourths of the sample state that they read Metro 

advertising signs , both inside and outside. Inside only 

readership is reported by 16 percent versus outside only at 

3 percent, and neither at 7 percent. "Heavy users" report 

significantly more frequent readership than do "light users". 
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RECOiv!MENDATIONS 

Action Data recommends t hat QCM develop a main t enance st r ategy 

focusing on the so-called " heavy user", and an attraction 

stra t egy targeted agains t the "off-peak" r ider . A mai n tenance 

strategy emphasizes preserving the current QCM base by communi­

cating to those riders who are the most frequent users of Metro 

services , and others similar t o t hem . As discussed under the 

findings section of this report , one " heavy user" is equivalent 

to roughly two "light users" in terms of usage ; thus , considerable 

marketing leverage can be generated by focusing on the frequent 

rider . An "off-peak" attraction strategy on the other hand is 

viewed as providing business-building direction for QCM ; this 

goal can be achieved in par t by analyzing media habits on this 

group , and developing a media selection plan accordingly . 

The following media habits profile emerges for "heavy users" : 

• Fifty-four percent listen to radio in the morning ; 

32% l isten in t he evening , and only 10% are afternoon 

listeners . 

• Of the 85% who listen to AM radio , most listen to 

WLW (23%) , WKRC (23%) , WCIN ( 18%) , and WCKY (14 %) . 

• Eighty-seven percent are FM listeners , predominantly 

WWEZ (18%) , WKRQ (18%) , WEBN (14%) , and WSAI (13%) . 

• Of those who watch TV (96%) , 92% watch during the 

evening . 

• Sixty-three percent read the Cincinnati Enquirer . 

• Eighty-one percent r ead neighborhood newspapers 

wi t h varying frequencies . The Press (30%) , Eastern 

Hills Journal (16%) , and Hilltop News (14%) are dominant . 
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In line with QCM ' s emphasis on "off-peak" rider s t imualtion , 

a profile of "off-peak" riders based on the study is as 

follows : 

• Forty-nine percent are morning radio listeners , while 

an additional 30% listen in the evening . 

• Eighty-six percent are AM listeners . They usually 

listen to WLW (23%) , WKRC (22%) , WCIN (20%) , or WCKY 

(15%) . (This pattern is nearly identical t o the 

"heavy user " profile . ) 

• Eighty-one percent listen to FM radio , most often 

to WWEZ (21%), WKRQ (16%) , and WSAI (14%) . 

• Of the 95 % who watch TV , 85 % are evening viewers . 

• Again , a majori t y (57%) , read the Enquirer . 

• Eighty percent of t he "off-peak" riders read neighb or ­

hood newspapers . The same three papers are predominant 

as for "heavy users " -- The Press (30%) , Eastern Hills 

Journal (15%) , and Hilltop News (12%) . 
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A P P E N D I X 



CHARACTER ISTIC •••••••••••••• 
----· -· - --- -

RESPONSE • •••••••••••••••••••••• 
ZERO 

NUMBER OF 1-9 
TRIPS ON METRO 

TABLE 1 
QUEEN CITY METRO 

MEDIA HABITS STUDY-­
NOVEMBER 1978 

RIDER CHARACTERISTICS ••••••••••••••••••••••••••••• 
USAGE LEVEL (1) ••••••••••••••••••• HEAVY - LIGHT -

USERS USERS TOTAL • •••••••••••••• 
a.6X 3.5,c 

34 •1" 14.lX 

DAY OF USAGE 
• •••••••••••••••••••••••••••• - -- ·----- TOTAL --TOTAL----
SAT. SUN. WEEKEND WEEKDAY 
•••• **** . ******* ******* 

2.2x - 3 .ox -

14.1x 10.5x 

2.4x -- 3.ex 

13.0X . l4.3X 

PEAK/OFF-PEAK USAGE (2) •••••••••••••••••••••••• - OFF-
PEAK PEAK 
•••• • ••• 
3.tx 

9.6X 

3.9X 

19.9X 

IN PAST MONTH - - - 10-20--

o.ox 
o.ox 
o.ox 57.3X -- 23e6X ---- 2S.3X-- 23.3X -- 24•7X ---23;,4X --- - 20.SX --27.lX --

I-' 
vl 

21 Qi; OVER 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

100.ox o.ox 58.7,C 

100.0X 100:ox 99e9X 

sa.7x 41.3,c 100.ox 

1556 1093 2649 

99X 
STATISTICAL ANALYSIS(CHI-SOUARE)(4) 

58e4X 63.2X 

100.ox Too.'ox 
12.1x 5.ox 

sc;.ax 

99.9X 

17.lX 

sa.sx 

100.ox 

82.9X 
----- - ------•-· - ------- - ·- - --- -

320 133 453 2196 

36X 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH. 

66.6X 49.lX 

100.lX Too-=-ai 

55.ax 

1444 

44. 2X 

1146 

99,C 

(2)PE~K RIDERS ARE THOSE WHO RIDE BETWEEN 6AM ANO 9AM CR 3PM AND 6PM ON WEEKDAYSi •EEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS. 

(3)PERCENTAGE TOT~l. MAY NOT ADO EXACTLY TO lOOX DUE TO ROUNDING . - - - ·· ---~---l-- ·--- ---

(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



CHARACTER ISTIC •••••••••••••• 
TIME OF DAY 
QUESTIONN AIRE 
RECEI VED 

f--1 
.;:::. 

RESPONSE 

*****••················ 6AJ,1-9AM 

9AM-3PM 

3PN-6PM 

6PM-6AM 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

TABLE 2 
QUEEN CITY METRO 

MEDIA HABITS STUDY -­
NOVEMBER 1978 

RIDER CHARACTERISTICS 

·························••*• USAGE LEVEL ( 1 ) 

--------- -----·--------- - - ---· ·--- -

DAY OF USAGE PEAK/OFF-PEAK USAGE (2) ••••••••••••••••••• *********************•******* •••••••••••••••••••••••• 
HEAVY LIGHT 
USERS USERS TOTAL 
***** ***** ***** 
65e2X 45.0ll 56 e9X 

18.6% 39 .9X 27.4-X 

12e6X 11•7" 12.2x 

3e6X 3.4" 3e5X 

100.ox 100.ox 100.ox 

58.8X 41.2x 100.ox 

1514 1062 2576 

99X 

-- TOTAL -- TOTAL ---.:--- - -- OFF-
SAT . SUN. WEEKEND WEEKDAY PEAK PEAK 
**** **** ******* •~***** **** **** 
65.3X -- 56elX 62e7X -- 55.3X a2.3x 23.2X 

17.5X 23.5X 19.2X 29.7X o.ox 64.2X 

12.ax- 1 2 • 9 X - - 1 2 • 8 X -:-! ·-. - 1 1 • 9 X - - 17.7X 4e7X 

4e4X 7.6X s . ~x 3. 1 X o.ox 7. 9X 

--·---
Too.ox 100-:-Tx Too.ox roo-;ox 100 • ox Too:'ox 

11.6X 4.5X 16.lX B3.9X 56e4X 43.6X 
- - - ---- -- ----- -- ---
343 132 475 2473 1662 1286 

99X 99X 
STATISTICAL ANALYSIS(CHI-SQUARE)(4) -·-• - - -- - - - - - - ---- -

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MCRE RIDES ON METRO PER MONTH. 
(2)PEAK AIDE~S ARE THOSE WHO RICE BETWEEN 6AM ANO 9AM OR 3PM AND 6PM ON WEEKDAYS; ~EEKENDS AND _ALL OTHE~ WEEKDAY TIMES CONSIST OF 

OFF-PEAK RIDERS. 
(3)PERCENTAGE TOT~ MAY NOT AOD EXACTLY TO 100X DUE TO ROUNDING . 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



TABLE 3 
QUEEN CITY METRO 

- MEDIA HABITS STUOY--- - -----------­
NOVEMBER 1978 

RIDER CHARACTERISTICS 
***************************** 

USAGE LEVEL ( 1 ) DAY OF USAGE PEAK/OFF-PEAK USAGE (2) 
******************* ••••••••••••••••••••••••••••• ***********••··········· HEAVY LIGHT -:-· TOTAL -·-- TOTAL· - --- OFF- --

CHARACTER ISTIC 
***••· ········ 

RESPONSE ••••••••••••••••••••••• USERS 
••••• 

USERS TOTAL SAT. 
••••• . ..... •••• 

SUN. WEEKEND WEEKDAY PEAK PEAK 
**** ******* ******* **** **** 

SHOPPING 13.7X 29.4" 20.1x 22.5" 18.4" 2 1 • 5" - -- 2 0 • 8" 11.3X 32.7" 

TO WORK 82.3% 54 .0X 70.8X 70.8-" 66.2" 69.4" 70.4" as.1" 51.5X 

USING METRO 
TCOAY TO GO 

TO SCHOOL.- 8.4x 6 .ox - 7 • 4¥ - ·--- 6 .1 "--7 • 4,r; -- -- ·6• S" ·-----7 • 4" ------ 6•3" - 8 . 7X -

f--' 
l/7 

FOR ENTERTAINMENT s.ox 6 .7X 5 e7X 6.7" 12.sx e.2x s.2" 3 .2X 8.sx 

OTHER 6elX 15e9X 10.1x - a.a" 11.0" -- 9. 4X --➔• ax - -- - 4.4X - - 16.4X 

TOTAL(3) 115.5X 112.0" 114.l" 114.9X 115.SX 115.0X 113.6X 110.3)1; TI7.SX 
-- -- - - - -·--- - --- -- ----- - - -·- --· 

PERCENT OF TOTAL 59e2X 40.ax 100.ox 11.8¥ 4e7X 16.5" 83e5X 56.3" 4-3e7X 

SAMPLE SIZE 1528 1052 2580 342 136 478 24-25 1595 1238 
---- ----- -- -

CONFIDENCE LEVEL OF 
STATISTICAL ANALYSIS(CHI-SOUARE)(4) 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH . 
(2)PEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM AND 9AM OR 3PM ANO 6PM ON WEEKDAYS, WEEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 

OFF-PEAK RIDERS. 
(3)PERCENTAGE TOTAL ADOS TO MCRE THAN 100" BECAUSE RESPONDENTS - COULD GIVE MORE THAN ONE-- ANSWER - TO THIS QUESTION. -- - -
(4)NO MEANINGFUL CONFIDENCE LEVEL CAN BE COMPUTED FOR MULTIPLE RESPONSE QUESTIONS . 



CHARACTERISTIC 
•••••••••••••• 

RESPONSE • •••••••••••••••••••••• 
BLACK 

~HITE 

TABLE 4 
QUEEN CITY METRO 

MEDIA HAOITS STUDY 
NOVEMBER 1978 

RIDER CHARACTERISTICS ••••••••••••••••••••••••••••• 
USAGE LEVEL ( 1 ) ••••••••••••••••••• HEAVY LIGHT 

USERS USERS TOTAL 
• •••• ••••• ***** 
20 . ox 1a . 2" 19a2" 

77.6X 79.4,c 78.3X 

DAY OF USAGE ••••••••••••••••••••••••••••• --- - ---- TOTAL -- TOTAL 
SAT. SUN. ~EEKEND WEEKDAY 

**** **** ******* ······•-
22.9X -- 17a3X 

74.3x ao.sx 

2la3X 

76 • 1 X 

20.2,c 

77 e lX 

PEAK/OFF-PEAK USAGE (2) 

····················~·· - OFF- --
PEAK PEAK 
**** •••• 
18.9X 

78.8X 

21 . 1x 

75. 7X 

ORIENTAL-­

SPANJSH-SPEAKI NG 

AMERICAN INDI AN 

o . s" - O a4X - o.sx -- 0 • 9X-- 0 • OX ---- o • 7,c------0 . 7x -------- 0 • 7X ----o i 7X 
ETtiNICIT Y 

f-1 

°' 

OTHER 

TOT AL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

0 . 1,c 0 . 3* 0.2.x 

0.2" 1. ox - o.s" ---
l e 6X o . ax 1.3,c 

·-· -- -- -
100 . ox 100.1x 100 . 0" 

s9 . ox 41 . ox 100.ox 

1461 1017 2478 

98X 
ST ATISTICAL ANALYSIS(CHI-SQUARE)(4} 

0.3,: 

- 0 • 3X 

1 . 2x 

o.ox 
o.ox 
2.3" 

o.2x o . 1x 

- o . 2x ---o. 6x -

1.sx 1 . 3,c 

-9g;gx Too~Ti 100.ox 1 oo . 01' . 

83 . 4,C 

2316 

11X 

11.ax 

327 

4.ax 

133 

16.6,C 

460 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MCRE RIDES ON METRO PER MONTH. 

0 . 1" 0.3,c 

0 • 3X ---:-- - 0 • 8" - -

1 . 2,c l e 4X 

100 . 0% TOO:-oi 

56e 1X 

1521 

43.9X 

1190 

81X 

(2)PEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM AND 9AM OR ~PM ANO 6PM ON WEEKDAYS, ~EEKENDS AND ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS. 

(3)PERCENTAGE TOTA~ MAY - NOT ADD EXACTLY TO tOOX DUE TO - ROUNDING. ------ -- --- -----
(4}ANY CONFIDENCE LEVEL PERCENTAGE eELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



CHARACTER ISTIC •••••••••••••• 
MARIT AL 
STATUS 

RESPONSE ••••••••••••••••••••••• 
MARRIED 

SINGLE. DIVORCEOe •IOO~ED 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

TABLE 5 
QUEEN CITY METRO 

MEDIA HABITS STUDY 
NOVEMBER 1978 

RIDER CHARACTERISTICS ••••••••••••••••••••••••••••• 
USAGE LEVEL (1) 

···············•*** HEAVY LIGHT 
USERS USERS TOTAL 
••••• ••••• ••••• 
43e2X 46e7X 44 .6X-

56.BX 53 .3X 55 .4X 

lOO~OX iOO ~O X Too;'oi 

5a.ax 41 .2x 100.ox 

1478 1034 2512 

91X 

DAY OF USAGE ••••••••••••••••••••••••••••• -- TOTAL -- - ·TOTAL --
SAT . SUN. WEEKEND WEEKDAY 
**** **** ******• ******* 
46e5X 48.lX - 47.0X 

53.5X 51.9" 53.0X 

Too:oi l o o. o" Tocf:'oi 

11.ax 

331 

4e7X 

131 

16.5X 

462 

43.lX 

56e9X 

100.011: 

83.6X 

2348 

86X 
- --- --- STATISTICAL ANALYS1S(CHI-SQUAR E) (4) 

f---J 
--.J 

MONTH . 

··----··• .. ---

PEAK/OFF-PEAK USAGE (2) •••••••••••••••••••••••• - OFF- · 
PEAK PEAK 
•••• **** 
46.SX 

53.5" 

40.6X 

59.4X 

100.ox 100:ox 
56e3X 

1545 

43. 7X 

1199 

99X 

(l)HEA VY USERS AR E DEFINED AS THOSE RIDERS WHO TAKE 21 OR MCRE RIDES ON METRO PER 
(2)PEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM ANO 9AM OR 3PM AND 6PM ON WEEKDAYS; 

OFF -PEAK RIDERS. 
wEEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 

(3)PERCENTAGE - TOT~~ - MAY NOT ADD EX AC TLY TO lOOX DUE TO ROUNDING . 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X 1S CONSIDERED "NOT SIGNIFICANT" • 

··•-- --· --- - . - --



CHARACTERISTIC •••••••••••••• 
SEX 

f-' 
00 

RESPONSE ••••••••••••••••••••••• 
FEMALE 

MALE 

TOTAL(3) 

PERCENT OF TOT AL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

TABLE 6 
QUEEN CITY METRO 

MEDIA HABITS STUDY -­
NOVEMBER 1978 

RIDER CHARACTERISTICS 
·····••****••······$········· 

USAGE LEVEL (1) ••••••••••••••••••• HEAVY LIGHT 
USERS USERS TOTAL 
***** •••••••••• 
73e2X 73e7" 73e4" 

26.8X 26e3X 26.6X 

100.ox 100.ox Too .oi 

59.ox 41.ox 100.ox 

1498 1040 2538 

15X 

DAY OF USAGE ••••••••••••••••••••••••••••• --- TOT AL --- TOTAL -
SAT. SUN. WEEKEND WEEKDAY 
**** **** ******* ******* 
68e8" 59e5X 

3le2X 40e5X 

6~e2X - 74e6X 

33.e" 25 . 4X 

100-:-oi 100.ox . 100.ox 100.ox 

83.6X 

2396 

99X 

11.9X 

340 

4e6" 

131 

16e5X 

471 

STATISTICAL ANALYSIS(CHI-SOUARE)(4) 

--· -------

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH. 

PEAK/OFF-PEAK USAGE (2) •••••••••••••••••••••••• - - -- OFF- -
PEAK PEAK 
**** **** 
72.3X 

27e7X 

74.0X 

26. ox 

1 0 0 • 0 X 1 0 0 -;(5"i 

56 . lX 

1568 

43.9" 

1226 

65X 

(2)PEAK RIDERS AR E THOSE ~HO RIDE BETWEEN 6AM AND 9AM OR 3PM AND 6PM ON WEEKDAYS; wEEKENOS AND ALL OTHER WEEKDAY TIMES CONSIST OF 
CFF-PEAK RIDERS . 

(3)PERCENTAGE TOT.AL MAY NOT ADD EXACTLY TO 100~ DUE TO ROUNDING. -- --- --- - -----· 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95% IS CONSIDERED "NOT SIGNIFICANT"• 



TABLE 7 
QUEEN CITY METRO 

MEDIA HABITS STUDY -- ------- - -- -- - ------ --- -- --- - •·•---- - ···-·--· 
NOVEMBER 1978 

RIDER CHARACTERISTICS 
***********••················ 

USAGE LEVEL ( 1 ) DAY OF USAGE 
******************* ***************************** HEAVY LIGHT - -· TOTAL -- TOTAL 

PEAK/OFF-PEAK USAGE ( 2) 
************************ - -- -- OFF- -

CHARACTERISTIC 

·~·········••* 
RESPONSE 

*********************** 
USERS 
***** 

USERS TOTAL 
***** ***** 

SAT. SUN. WEEKEND WEEKDAY PEAK PEAK 
**** **** ******* ******* **** •••• 

AGE 

f--' 
\.0 

UNDER 18 3.2" 4.2X 3.6,C 4.tx 6.ox 4.7X 3 .4 X 2.9x - - 4 • 6X 

18-29 36.7X 29 .1 X 33 .SX 27.9X 37.9,C 30a8X 32e5X 34 .1x 30 .sx 

30-44 23.0X 19.6,C 2le7X 22e4X- 19e8X 21.7,c -- --- 22.1x 24.6X -- is.ex 

45-54 15.7X 16.2,C 15.9,c l6.2X 15.SX 16.0X 16.4¥ 17.lX 15e3X 

55-64 15e7X 16eOX is.ex - - 1 7 • 2 X -- 14 • 7X 16.5X - - l5e5X - - 1s.1" 15.7X 

65 OR OVER 5.6X l4a8X 9. 1 X 12. 1 X 6.ox 10.3,c 10.ox 6e2X is.ox 

-- ---- -- - -- ·- - - -----· - . -- -- ·--·--· 
TOTAL(3) 99e9X 99°:"9i 99a9X 99.c;,c 99-;9i Too-:ox 99.9,c 100.cx -~"§i 

PERCENT OF TOTAL 61.ax 38.2,C 100.ox lle7X 4.7,c 16.4" 83.7" 57.3" 42.7X 
- -· - - -- ---

SAMPLE SIZE 1386 856 2242 2'90 116 406 2082 1394 1038 

CONFIDE NCE LEVEL OF 99" 48X 99X 
STATISTICAL ANALYSIS(CH1-SOUARE)(4) - --- -- - -- --- - . --,- - -- - ·- - ·- --------- -

Cl)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MGRE RIDES ON METRO PER MONTH. 
(2)PEAK RIDERS ARE THOSE w~o RIDE BETWEEN 6AM AND 9A~ CR 3PM AND 6PM ON WEEKDAYS; ~EEKENDS AND ALL OTHER WEEKDAY TIMES CONSIST OF 

OFF-PEAK RIDERS. 
(3)PERCENT AGE TOTAL MAY NOT ADD EX ACTLY TO lOOX DUE TO ROUNDING. -
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELCW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



-------· -
TABLE 8 

QUEEN CITY METRO 
MEDI A HABITS - STUDY 

NOVEMBER 1978 
----- -- ---·-- ----·-·---.. - -

RICER CHARACTERISTICS 
····················••******* 

USAGE LEVEL (1) ••••••••••••••••••• HEAVY LIGHT -

DAY OF USAGE PEAK/OFF-PEAK USAGE (2) ••••••••••••••••••••••••••••• ··················••**** - --- _- TOTAL ·-- TOTAL - ----- - -- OFF- -· 
CHARACTERISTIC •••••••••••••• RESPONSE ••••••••••••••••••••••• 

ELEMENTARY SCHOOL 

USERS USERS TOTAL 
***** ***** ***** 

SAT . SUN. WEEKEND WEEKDAY PEAK PEAK 
**** **** ******* ••••••• •••• **** 

3.6x 7.sx s .2x 7 .2 x 5 . 3X 6 . 6X - ---- s .2x 3 e9X 7.3" -

SOME HIGH SCHOCL is . ox 13e6X l4e6X 15.7X 13.3X 17.SX 

EDUC ATION HIGH SCHOOL GRADUATE 

SOME COLLEGE 

14.ox is .ex 14.7x 

38.7X 39.8X- 39 .U: 

26.sx 20 .1x 23.gx 

17.2X 16.SX- 17.0X 

-3s.ex - 30. 3X ----34 • 2X - ---,-39 . 5% - 40 • 2X 36 . o" ---

N 
0 

COLLEG E GRADUAT E 

TOTAL(3) 

PERCENT OF TOT AL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

100:o x 100:oi 99.9X 
·- -- -- -

59.5X 40.SX 100.ox 

1477 1005 2482 

99X 
STAT1STICAL ANALYS1S(CHI-SQUARE)(4) 

26e8X 

15.3" -

100 • 1 X 

ll e6X 

321 

16.7X 

34. lX 

10 0 :c5'i 

4e8X 

132 

23.8X 

- 20 .ex 

100.0" 

16 e4X 

453 

23e7X 

-- 15.9X 

100 .o x 

83.6" 

2309 

95X 

(l)HEAVY USERS AR E DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH • .. 

24.9" 23 .0X 

17.7X - -- 15 • 8" -

Too:oi 99 .9" 
·-- -

56 .7X 43.3" 

1529 1168 
-------

99l 

-- - -

(2)PEAK RIDERS ARE THOSE WHO RIDE BET-EEN 6AM ANO 9AM OR 3PM ANO 6PM ON WEEKDAYS; -EEKENOS ANO . ALL OTHER -EEKD AY TIMES CONSIST OF 
OFF-PEAK RIDERS. 

(3) PERCENTAGE TOT~L MAY NOT ADO EX ACTLY TO 100" DUE TO ROUNDING . ~ - -- ·------
(4)ANY CONFIDENCE LEV EL PERCENTAGE BELOW 95" IS CONSIDERED "NO T SIGNIFICANT"• 



CHARACTERISTIC 
······••****** 

E~PLOYMENT 

N 
I-' 

TABLE 9 
QUEEN CITY METRO 

MEDIA HAOlTS STUDY 
NOVEMBER 1978 

RIDER CHARACTERISTICS 
······••****••··············· 

USAGE LEVEL ( 1 ) DAY OF USAGE 
······••*********** ***************************** - HEAVY LIGHT - TOTAL TOTAL 

RESPONSE USERS USERS TOTAL SAT. SUN. WEEKEND 1 WEEKDAY ••••••••••••••••••••••• ***** ••••• ***** **** **** ******* ******* 
FULL-TIME 77.lX 53.3,r; 67.SX 69.8X 61.4" 67.3X 67.4X 

PART-TIME 12.6X 17.SX 14.6" 13e4X 1s.2x 14 .0X 14.7X 

UNEMPLOYED 10.3,r; 29e2X 17.9,r; 16.7X 23.5,r; is.ax - 17.9X 

TOTAL(3) 100:oi 100:0i too:ox 99":gj 100:Ti Too. 1 i 100.o~ 

PERCENT OF TOTAL 59.9X 40.lX 100.ox 11.6,r; s.ox 16.6X 83.4" 

SAMPLE SIZE 1417 949 2366 305 132 437 2191 
- - - - -

CONFIDENCE LEVEL OF 99X 12X 
STATISTICAL ANALYSIS(CHI-SQUARE)(4 ) 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS ~HO TAKE 21 OR MORE RIOES ON METRO PER MONTH. 

PEAK/OFF-PEAK USAGE ( 2J 

···················••*** OFF-
PEAK PEAK 
**** • ••• 
80 .9X 49.6X 

10. 5X 20.2x 

- B•6X 30.2X 

100.ox 100.ox 

56.BX 43.2X 

1458 1109 

99X 

(2)PEAK RIDERS ARE THOSE Iii/HO RIDE BETWEEN 6AM ANO 9AM OR 3PM AND 6PM ON ~EEKDAYS; -EEKENDS ANO ALL OTHER ~EEKOAY TIMES CONSIST OF 
OFF-PEAK RIDERS. 

(3)PERCENTAGE TOT~L MAY NOT ADO EXACTLY TO lOOX DUE TO ROUNDING . 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



TABLE 10 
QUEEN CITY METRO 

MEO I A HABITS STUDY ·--· 
NOVEMBER 1978 

------·••-··-- --·-- ... ·-- --····- - --

CHARACTERISTIC 
•••••••••••••• 

CCCUPAT ION 

RESPONSE 

··············••*••···· HOfllEMAKER 

STUDENT 

---SKI~LEO - LABOR 

SERVICE 

CLERICAL. 

ADMINISTRATION/SALES 

RIDER CHARACTERISTICS ••••••••••••••••••••••••••••• 
USAGE LEVEL (1) DAY OF USAGE 

••••••••••••••••••• ·····················•******* 
HEAVY LIGHT- - - ---·-- - - - TOTAL - • TOTAL 
USERS USERS TOTAL SAT. SUN. WEEKEND WEEKDAY 
***** ••••• ••••• ***• **** ******* ******* 
6.2x 24.ox - 13.3" - - 13.6X - e.7x -- 12. 1x - 14.n: 

9.ax 9.4" 9.sx 1s.7x 11.4" 9.ox 9.2X 

- 11.2x 

9.6X 

1 o. OX- 10 .7x - --l 5.3X--9,4X - 13.SX- --- 1 o.4" 

7e4X 8 ■ 7X 9.sx 7.9X -;.ox a.4:11; 

30e9X 17.6X- 25 ■ 6X - 20.ox --14.2x --- 1a,2x- - 26.9X 

6.6X 6e9X 6.7-X. 8 • lX 6.3X 7.6X 6 ■ 4X 

PEAK/OFF-PEAK USAGE (2) ••••••••••••••••••••••••• OFF- · 
PEAK PEAK 
**** **** 

6.9X 

6e6X 

21.9" 

13• 4X 

10.6x--10.ax 

7e6X 9e7X 

34.a"--13.ax ----

7. ox 6.2X 

-- -- - PROFESSIONAL/MAN AGER JAL 

OTHER 

14 e8X l 4-.0X - l 4e5X.- -- 14e6X - 29.-1x -- 19. ox--13.SX 16e3X - -12.2x --

N 
N 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFlDENCE LEVEL OF 

11.sx 10.2x 11.ox 

Tocf:"OX 99e9X -99e9X 

60.ox 40.ox 100.ox 

1381 919 2300 

99X 
STATISTICAL ANALYSIS(CHI-SQUARE)(4) 

9.5X 8.7X 9.2x 

100.1x 100.ox 100.ox 

11.sx 

295 

s.ox 

127 

16.SX 

422 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS ~HO TAKE 21 OR MCRE RIDES ON METRO PER MONTH. 

11.3x 

100 .o X 

83.SX 

2134 

99X 

10.2x 12.ox. 

100:ox 100.ox 

56e8X 

1415 

43e2X 

1076 

99X 

(2)PEAK RIDERS ARE THOSE WHO RIOE BETWEEN 6AM ANO 9AM ~ 3PM ANO 6PM ON WEEKDAYS; WEEK~NDS AND . ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS ■ • 

(3)PERCENTAGE TOTAL. MAY NOT ~OD EXACTLY TO lOOX DUE TO ROUNDING . 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



CHARACTERISTIC •••••••••••••• RESPONSE 
• •••••••••••••••••••••• 
UNDER SS.000 

ss.ooo - sg,999 

TOTAL - COMBINEO--Sl0.000 -$14,999 -
YEARLY FAMILY 
INCOME S15,000 - $19,999 

TABLE 11 
QUEEN CITY METRO 

MED IA - HABITS STUDY---------------­
NOVEMBER 1978 

-----,-- -

RIDER CHARACTERISTICS 
******••····················· 

USAGE LEVEL (1) ••••••••••••••••••• HEAVY LIGHT---
USERS USERS TOTAL • •••••••••••••• 
16.4" 22.7~ 18.9" 

28.6X 25.0" 27e2X 

DAY OF USAGE • •••••••••••••••••••••••••••• - • - - - _TOT AL - - TOT AL : . 
SAT. SUN. WEEKEND WEEKDAY 
**** **** ******* ·· ******* 

- 18•9" - 23.6X 

26.2X 14.6X 

20.3x -

22.7x 

- 18.9X 

28.7X 

___ ..__ ·--- .. _.., __ ,. ____ ---· 

PEAK/OFF-PEAK USAGE (2) 
************************ ----- ·-- OFF- - --

PEAK PEAK 
**** **** 
12.3X 

28.6X 

27 • 4X -

26.5X 

19.0X 

12.ex 

19.6" - 19.2"--24.sx-- 17.9x ---22.s"----19.ox----20. 2" --1a .sx----- - -

14.0X 13.3X 9.4X 17.lX 11.7X 13.t" 13. 9X 11 • 7')( 

s20.ooo S29,999 16. lX - 12.1"-- 14.5!11: - - - 11 .2" - 17.9X -. 13.2" ___ --13.-9" ---- 17.4x--9.5x--· --- --

N 
vJ 

S30,000 OR O\IER 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

7.1" 6.7" 6.9X 

roo:ox 100:Tx 100:-ox 
60.lX 39.9X 100.ox 

1369 909 2278 

99X 
STATISTICAL ANALYSIS(CH1-SQUARE)(4) 

9.ax 8.9X c;.sx 

100.o~ 100.ox 99~Yi 
lle3X 

286 

4.9X 

123 

16.2X 

409 

MONTH. 

6.sx 

. 100.1x 

83.BX 
- ~,-

2120 

97X 

7.6X 6. 3% 

100:-ox gg;'§"i 

57 . lX 

1414 

42e9X 

1064 

99X 

(l)HEAV Y USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER 
(2)PEAK RIOE~S ARE THOSE •HO RIDE BETWEEN 6AM AND 9AM OR 3PM AND 6PM ON WEEKDAY~; 

OFF-PEAK RIDERS. 
~EEKENDS AND _ALL OTHER WEEKDAY TIMES CONSIST OF 

(.))PERCENTAGE TOT.AL MAY NOT ADO EXACTLY TO lOOX DUE TO ROUNDING . - - -- - - · -­
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95')( IS CONSIDERED "NOT SIGNIFICANT"• 

----- --- -- ------

- --- --·- --•-·--· -·---- -----------------------



--- -- - --- ------
TABLE 12 

QUEEN CITY METRO 
MEDIA HABITS STUDY-­

NOVEMBER 1978 

MEDIA HABITS 
******************** 

---------· -----·- ---------·-----------

DAY OF USAGE PEAK/OFF-PEAK USAGE (2) USAGE LEVEL (1) 
******************* HEAVY · LIGHT - - ***************************** ************************ - --- -·· - TOTAL ·- TOTAL .·· ·- -- OFF 

HABIT 
**••·········· 

RESPONSE 
··~···••*••·••******** 

USERS USERS TOTAL 
••••• ***** ***** 

SAT. SUN. 'rlEEKEND WEEKDAY PEAK PEAK 
**** **** . ••••••• *******· **** •••• 

'rlHEN RADIO 
LISTENED TO 
MOST OFTEN 

N 
.i,,.. 

MORNING 

AFTERNOON 

EVENING 

NEVER LISTEN 

TOT AL(3) 

PERCENT OF TOT AL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

54 . 5X 51 . 2x 53 . 1" 

12.4X 

54.2" so . ox 
10 . 2x 12.7" 

53.0" ··- 53.4X 

10.9X 12 . 6X 10 . 5" 15 . 1x 

31 . 5x -30.2x 31.0X ·--32e4X- -35 . 8X-·33.3" •• -30.2X ··:----

3 . 6" 3. sx 3.5X 

100 . 1x Too:ox 100.ox 

58 . 9X 41.lX 100 . ox 

3 . 2" 1 . 5x 2e7X 

Too-:Ox Too:-ox 99";9x 

11 . 6X 4 . 5X lf . l" 
----------

1516 1059 2575 

99X 

343 134 477 

3.ax 

1 co . ox 
83 e 8X 

2475 

68X 
STATISTICAL ANALYSIS(CHI-SQUARE)(4) 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS -HO TAKE 21 OR MCRE RIDES ON METRO PER MONTH. 

57.0X · 48.6X 

8e3X 17.3X 

3l•lX -- 30.3X -

3.6X 3 . BX 

Too:"ox 100.ox 
56 • IX 

1618 

43.9X 

1264 

99X 

(2)PEAK RIDERS AAE THOSE WHO RICE BETWEEN 6AM AND 9AM OR 3PM AND 6PM ON WEEKDAYS; •EEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS . 

(3)PEACEr,;TAGE -TOTIL ~AY- NOT ADD EXACTLY TO lOOX DUE TO ROUNOING. ---
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



----------- ----- - - - . --- - ·-•·· -- --

HABIT •••••••••••••• RESPONSE 

················•*••··· DON•T LISTEN 

~M RADIO 
STATION 
LISTENED TO 
MOST OFTEN 

N 
· v,-

WCJN 

-- WKRC - ·--- -­

WLW 

WSAJ 

-.CKY 

---·--WUBE 

WNOP 

OTHER 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL CF 

TABLE 13 
QUEEN CJTY METRO 

MED I A HAB J TS STUDY - ·- • 
NOVEMBER 1978 

MEDIA HABITS •••••••••••••••••••• 
USAGE LEVEL ( 1) 

*****••············ HEAVY LIGHT · 
USERS USERS TOTAL 
•••••••••• ***** 
15e4X 13e4" 14.6" 

l4e9X 14.0X 14.5" 

DAY OF USAGE ••••••••••••••••••••••••••••• -- -- TOTAL - -- TOTAL--
SAT• SUN. WEEKEND WEEKDAY. 
•••• **** ******* ******* 
13.4X 16.2X 

14.3X 16e2X 

14.2" 

14.8" 

14.4" 

1s.1" 

l9e4X 21.2" 20.2"-- 24.7X · 17.6X-- 22-..7X - --19.2X 

19.5X 18•8" 19.2X 19.0X 25.7X 21.0" 18.9X 

7.7" 

12.1x 

4•9X 

3. 1 X 

2e9X 

7e4X-- -- a.3X - s.9x - --7.6X-- - - -7.5x -6e9" 

14.3" 13e6X 

5a9X - 5 e3X ---s. 4X --2. 2X ---4 • 4X·-~-s. 5X 

13.0" 10.1x 10.3X 10.2x 

2.ox 

3 .5" 

2.7X 2e4X 2e9X 2.sx 2e7X 

3el" - - - 2e4X - 2e9X - - 2.sx ----3.lX 

99~9" Tocr:oi 1 oo. ox 
sa.ax 41.2i 100.ox 

100.ox 99.9X -99:-§x 

11.5x 

336 

4e7X 

136 

lfe3X 

-472 

100.0" 
-- - ·---
83. 8X 

1502 1053 2555 

BO" 

2448 

58" 
STATISTICAL ANALYSIS(CHI-SOUARE)(4) 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH . 

PEAK/OFF-PEAK USAGE (2) 

·····················••* -- OFF--- -
PEAK PEAK 
**** **** 
14.6" 

13e0X 

14.3X 

17. 3X 

- 20.3x ---19. 1" ----

19 .0X 19e7X 

a.3x - -- 6.4x -

13e4X 12.gx 

s . 7X - --4. ex---

2. 5X 

3e2X 

2. 7X 

2. ex 

100.ox roo:ox 
56 e3X 

1602 

43.7X 

1245 

92X 

(2)PEAK RIDERS ARE THOSE -HO RIDE BETWEEN 6AM ANO 9 AM OR 3PM ANO 6PM ON WEEKDAYS; wEEKENDS ANO ALL OTHER ~EEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS. 

-- (3)PERCENTAGE TOTAt; - MAY NOT ~DO EXACTLY TO l00X DUE TO - ROUNDING. - ·-
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 

-- --· ·--------------------- ------------- -- -·--- ---- -- -•--·•- -



HABIT •••••••••••••• 

FM RADIO 
STATION 
LI STENEO TO 
MCST OFTEN 

N 

°' 

RESPONSE • •••••••••••••••••••••• 
OON 1 T LISTEN 

WEBN 

---IIIKRQ--- -- -

WLOA 

WWEZ 

WSA1 

----WUBE---­

WLWS 

OTHER 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIOE~CE LEVEL GF 

TABLE 14 
QUEEN CITY METRO 

MEDI A HABITS STUDY ·· - ------ -----------------· -------­
NOVEMBER 1978 

--------· ------·· ----

MEO .I A HAS I TS 
******************** 

USAGE LEVEL (1) ••••••••••••••••••• HEAVY LIGHT -
USERS USERS TOTAL • •••••••••••••• 
12e9X 19el" 15e4X 

11.9x a .ax 10.6x 

DAY OF USAGE PEAK/OFF-PEAK USAGE (2} 

***************************** ************************ ---- ·-----TOTAL -- TOTAL;------- -·-OFF- ----- ---
SAT. SUN. WEEKEND WEEKDAi . PEAK PEAK 
**** **** ******* ******* **** **** 
16 • 2" 1 4 • 4X - 1 ~ • 7 X -- 15 • 1 X 

10.1x 12.9" 10.9x 10.2x 

12. 7X 

11 • 1 X 

18.6X 

9.7X 

is.ax 

10.s" 

15.9X 

lle6X 

14e4X 

7e6X 

18.3X 

9.7x 

1s.2x--14.6X ---a . ax -- 12.ax- - 1s.6x ---- -- 17.ox --1a.2x---- ------- -

9.3X 10e4X 7.6X s.6x 8.7X 

16. 9~ -- 16 • 2X 13.6" -- 1 s.4x -- - 17.sx -

1 o .ex 10.1x 12. lX 10.7" 11.3X 

--7.3X 

4e4X 

9.ax 

e .o,i; - 7 .6"------s. ax--10-.6"---1 .2"---7. 7" 

4e7X 

9e4X 

4.5X 

9.6X 

1~-=-ri Ro~i 9979x 

59.SX 40.5X 100.ox 

1484 1010 2494 

99X 

6.lX 4.5" 5.7X 4.9X 

10e7X - 15.9X 12.2:Y. - --9.lX 

100.2X 99.9X To6~2X 

lle6X 

328 

4e7X 

132 

16e3X 

460 

Ioo.1x _ 
. __ ... --

83. 7X 

. 2361 

56X 

9e6X 7.9X 

17. 7" -- 16. n, -- - -

10.7X 11 • u, 
-- 7 • 4X --- 7 • 6X • ----- ---

4. 9X 

8•9" 

4.9" 

- 10 • 4" ----

i oo . o" Ioo";Il 
56e3X 

1556 

43.7X 

120f 

99X 
STATISTICAL ANALYSIS(CHI-SQUARE)(4) 

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH. 
(2)PEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM AND 9AM OR 3PM AND 6PM ON WEEKDAYS; WEEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 

OFF-PEAK R IDERS. 
(3 )PERCENTAGE - TOTAL- MAY - NOT ADO EXACTLY TO 100 ,C DUE TO ROUND ING• -------
(4) ANY CONFIDENCE LEVEL PERCENTAGE SELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



--•-· --- - -------

HABIT ............... 
-- --

RESPONSE .............................. 
MORNING 

WHEN TV AFTERNOON 
WATCHED 

TABLE 15 
QUEEN CITY METRO 

MEO I A HAS I TS STUDY -· 
NOVEMBER 1978 

MEDIA HABITS .............................. 
USAGE LEVEL (1) DAY OF USAGE ..................... . ............................ . 

HEAVY - LIGHT - --- -- -- ------ TOTAL - -- TOTAL--
USERS USERS TOTAL SAT. SUN. WEEKEND WEEKDAY 
••••• ••••• ••••• •••• **** ******* ••••••• 

2e3X 

9e7X 

2e4X 

6.ax 

2.6x - 1.sx 

8.4X 6.6" 

2e3X 

7.9X 

2.4X 

6e9X 

--------------·- ---·· -

PEAK/OFF-PEAK USAGE (2) 

···················••*** - • OFF-
PEAK PEAK 
•••• **** 

1 • 4X 

3.ax 

3 .3X 

10. ex 

MOST- OFTEN -- ---EVENING-----

2.5" 

4.7X 

- 88e4X 

4e4X 

84e OX - 86 e6X---84 e-9X- 85 • 4X as . -1 x--e6. 6 x -- ---- 91 -. 3"--e1. 1x-- - ---- - -- ----- -

N 
--.J - -

NEVER WATCH 

TOTAL(3) 

PERCENT OF TOTAL 
-- --- . 

SAMPLE SIZE 

CONFIDEhCE LEVEL OF 

4.ox 4e2X 

100.ox ioo-:Ox 100.ox 

sa.7x 41.3X 100.ox 

1529 1074 2603 

99" 
STATISTICAL ANALYSIS(CHl-SQUARE)(4) 

4elX 6.6" 4.0x 4.1" 

1 oo. o" 1oo:"Ii Too-:-Ti 1 oo. 07' 

83e9X 

2492 

23X 

ll.6X 

345 

4.6X 

137 

16.2X 

482 

----- ---- - ------

(l)HEA VY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE RIDES ON METRO PER MONTH. 

3.6X 4. e" 

100.1" 100-:0X 

56 . lX 

1626 

43.9X 

1272 

99X 

(2)PEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM ANO 9AM OR 3PM AND 6PM ON WEEKDAYS; ~EEKENDS ANO ALL OTHER ~EEKOAY TIMES CONSIST OF 
OFF-PEAK RIDERS. 

(3)PERCENTAGE - TOT~~ MAY NOT ADD EXACTLY TO -lOOX DUE TO ROUNDING . 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 

--------------·--·-- -- --------- - -------- ·····-·---- -



TABLE 16 

·-- ------·------
QUEEN CITY METRO 

MEDIA HABITS STUDY-­
NOVEMBER 1978 

--------------------·-· ----- ------ - -·------ ------------•-- --- -

MEDIA HABITS •••••••••••••••••••• 
USAGE LEVEL ( 1 ) DAY OF USAGE ••••••••••••••••••• • •••••••••••••••••••••••••••• - HEAVY LIGHT - -- TOTAL - TOTAL 

HABIT RESPONSE USERS USERS TOTAL SAT. SUN. WEEKEND WEEKDAY 
~ .............. ···········•t••········ • •••• ***** **••· •••• • ••• ••••••• ••••••• 

CINCINNATI ENQUIRER 62.6" 57e2X 60.4" 56.2X 56e3X 56.2X 60elX 

:II\CINNATI CINCINNATI POST 33. 2X 37.0X 34 .8.X 38.2X 36 .3X 37 .7" 35.lX 
~E\¥SPAPER 
~EAD MOST CINCINNATI HERALD Oe3X o.ax o.sx Oe6X o.ox - 0.4l 0.6,C 
:'.: FTEN 

NONE OF THESE 3.ax s.ox 4.3X s.ox 7e4X 5.7" 4e2X 

-
TOTAL(3) --99~9" 1oo;oi Too:Oi m-:-oi Ioo.oi Too:oi Too~ox 
PERCENT OF TOTAL 59.0.X 41 .o~ 100.ox 11.1x 4. 6.X 115.3X 83. 7X 

-- -- - • - - - ----
SAMPLE SIZE 1510 1051 2561 340 135 475 2442 

._J CONF I DEI\CE LEVEL OF 99X 73X 
0 STATISTICAL ANALYSIS(CHI-SOUARE)(4) 

-- - -

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MCRE RIDES ON METRO PER MONTH . 

PEAK/OFF-PEAK USAGE (2) •••••••••••••••••••••••• OFF-- -
PEAK PEAK 
**** •••• 
6le7X 57 • 4X 

34. lX 36.8X 

- 0 • 4,C 0.6X 

3.ax 5.3X 

-----
100.oi Too:'Ti 

56e3X 43·. 7,C 
- - -

1599 1243 

941 

(2)PEAK RIDERS ARE THOSE WhO RIDE BETWEEN 6AM ANO 9AM GR 3PM AND 6PM ON WEEKDAYS; •EEKENDS · ANO ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS . 

(3)PEACENTAGE TOT~L MAY NOT ADO EXACTLY TO lOOX DUE TO ROUNDING. -
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 

' 



-4-· -- -·· ---·--·--· 

HABIT •••••••••••••• 
----

RESPONSE 

**••········~·········· EASTERN HILLS JOURNAL 

NORTHEAST SUBURBAN LIFE 

TABLE 17 
QUEEN CITY METRO 

- - ·- - MEDIA HABITS STUDY - ---­
NOVEMBER 1978 

MEDIA HABITS •••••••••••••••••••• 

--· ·--

USAGE LEVEL (1) DAY OF USAGE 

••••••••••••••••••• ················~············ HEAVY - LIGHT-- - -·-- ---- ·- -·- TOTAL -~-- TOTAL·· 
USERS USERS TOTAL SAT. SUN. WEE~ENO WEEKDAY 
••••• ••••• ••••• •••• **** ••••••• ******* 
12e7X 10.0,i: 11.6X - 12.ex 24.BX 16.4X - 1 o.sx 

4.9" 6.9X s.7x l3elX 3 .3" 1 o.2x s.ox 

PEAK/OFF-PEAK USAGE (2) 

····················••** OFF- -
PEAK PEAK 
•••• **** 
1 o. ax - 12. 3" 

4.9X 7.2,C 

----Ml~~CREEK - VALLEY NEWS ·-3. 4" - 3.sx - - 3.4" ---s.ox -. -1.7" ·--4.ox---3.7x--- -- - 3.4X -- 4. O" 

NEIGHBORHOOD 
NEWSPAPER 
READ MOST 
OFTEN 

v 
0 -

FOREST HILLS JOURNAL 

NORWOOD ENTERPRISE 

MT. WASHINGTON PRESS 

- THE -PRESS 

HILLTOP NEWS 

OTHER 

TOTAL(3J 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIOE~CE LEVEL CF 

a.2x 7e9X a.ix 
4e2X 4e4X - - 4e3X ·· --

2.2x 2.ax 2e4X 

24e6X 2a.a,: -· 26.3x--

11.sx c;.ax 10.ax 

28.3X 25 .9X 27 .3X -

100-;ox 1oo~oi -99':9i 
59.0X 41.0X 100.lX 

1243 864 2107 

91X 
STATISTICAL ANALYSIS(CHI-SOUAREJ(4) 

6e4X 14.0,r; a. 7" 7.6X 

10•3X - 7.4X - 9.4x --- - 3.6X 

le4X 4el" 2.2x 2.4X 

14e5X - 11.6x--13.,6x -- 27.ax -· 

4e6X 4.1x 4e5X 

-3l e9X 28.9X -- 31 • 0 x-

100.ox g°g."9X Too:oi 
12.ox 

282 

5.1" 

121 

1 7. 1x· 

403 

13.lJI: 

- 26.4X 

100;:ii 

82 .9X 

1955 

99X 

(!)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MORE R1DES ON METRO PER NONTH. 

9.8,C 5 • 4,C 

3 • 0 X - - - 6 • :3 ,C -· -

1.ax 3 .1" 

26.6X - 24.2x --··-·---

13. lX 

26.6X · 

9. 5X 

27.9" 

100.ox -9§-:-§x 

56.7" 

1308 

43.3" 

998 

99X 

(2JPEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM ANO 9AM OR 3PM ANO 6PM ON WEEKDAYS; WEEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PEAK RIDERS . 

--- ( 3) PERCENT AGE TOT Al.· MAY NOT ADO EXACTLY TO 100 ,i: DUE TO ROUND I NG• 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT•• 

-----· - ·- •. ---·-- ·- .. --- --· --· .. --· ·- ... -- --· - . -· ----



,_ ----·---- - - - ---

--- --- - - --- - ------
HABIT •••••••••••••• 

HOW OFTEN 
NEIGHBORHOOD 
NElliSPAPER READ 

RESPCNSE 

·············••*••····· EVERY ISSUE 

MOST ISSUES 

- SOME - ISSUES 

NEVER 

TOTAL(3) 

PERCENT OF TOTAL 

SAMPLE SIZE 

CONFIDENCE LEVEL OF 

TABLE 18 
OUEEN CITY METRO 

MEDIA HABITS - STUDY ------- --- ------· 
NOVEMBER 1978 

MEDIA HABITS ...................... -- -

USAGE LEVEL ( 1 ) 

******************* HEAVY - LIGHT 
USERS USERS TOTAL 
••••• ••••• • •••• 
26e7X 30 .6" 28.3" 

1e.2x 22.ox 19.7X 

-36.1 X 3le9l - 34e4X 

19.0X 1s .sx 17.SX 

-
Too.oi Too.ox 99.9,c; 

59.ox 41.ox 100.ox 

1477 1025 2502 

99X 

DAY OF USAGE PEAK/OFF-PEAK USAGE (21 ••••••••••••••••••••••••••••••••••••••••••••••••••••• ----- ·- TOTAL -· TOTAL --~- -- - -- -- OFF- --· 
SAT. SUN. WEEKEND WEEKDAY PEAK PEAK 
**** •••• ******* ******* **** **** 

26.6X 

21.2x 

27.ex 

l9e2X 

- 26e9X 25•9X 

22.7X 17.SX 

- 34e1X - 39.3X 

16e3X 17.0X 

- ::S .6X -- --3.4e5X 

16.SX 

roo-;~x TOO:oi .. -99°:9i 

11. 7X 

331 

4.ex 

135 

16.SX 

466 

•.·,, .. 

18.SX 

100.ox 

83 • 6X 

2368 

44X 

-

27.2X 27 • 9X -

20.4X 18e6X 

35• 4X· - 33e9X 

17 • ox 19.6X 

roo:-oi roo;o" 
56 .2X 43.SX 

- -
1556 1214 

77X ~ 

0 STATISTICAL ANALYSIS(CHI-SQUARE)(4) -·- - ---

(l)HEAVY USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MCRE RIDES ON METRO PER MONTH . 
(2)PEAK RIDERS ARE THOSE WHO RIDE BETWEEN 6AM AND 9AM CR 3PM AND 6PM ON WEEKDAYS; WEEKENDS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 

OFF-PEAK RIDERS. 
(3)PERCENTAGE TOTA~ MAY NOT ADD EXACTLY TO lOOX DUE - TO ROUNDING . - - - -- ---
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95X IS CONSIDERED "NOT SIGNIFICANT"• 



HABIT 
***••········· 

RESPONSE ••••••••••••••••••••••• 
YES• BOTH INSIDE ANO OUT 

METRO YESe INSIDE ONLY 
ADVERT ISING 

- SIGNS - READ ----ves. - ouTSJOE- ONLY ------

l,,'l 
...... 

NO 

TOTAL(3) 

PERCENT OF TOTAL 
-- -

SAMPLE SIZE 

CONFIDENCE LEVEL CF 

TABLE 19 
QUEEN CITY METRO 

MEDIA HABITS STUDY 
NOVEMBER 1978 

MEDIA HABITS •••••••••••••••••••• 
USAGE LEVEL (1) DAY OF USAGE 

******************* ••••••••••••••••••••••••••••• 
HEAVY LIGHT-- - -- --- -- -- - -- . TOTAL ; __ - TOTAL . 
USERS USERS TOTAL SAT. SUN. WEEKEND WEEKDAY 
••••• ***** ***** •••• **** ******* ******* 
76.6,r: 69•<.il" -· 73.9,r: --- - 7 3 .4,r: - 75.6X • 74.0X - 73.0" 

15.7X 17.3X 16a3X 16.6X 15.6" l6e3X 16.5X 

2.6X - - 4.1 X·- ·3 .2x---3 •8"---2 .2x--- - 3. 4X -·-- -3. 5X 

s .tx 8.7X 6.6X 

Too-:-ox 100.bx Too:O"i 

58.9X 41.lX 100.ox 

1507 1052 2559 

99X 

6.2X 6e7X 

Too.OX 100 • 1 X 

11.6X 

338 

4.6" 

135 

t:.3X 7.0X 
! 

-
100-:cfi Too.ox 

16e2X 83 . SX 
- ·-• 

473 2442 

4X 
STATISTICAL ANALYSJS(CHI-SOUARE )(4) 

(l)HEAV Y USERS ARE DEFINED AS THOSE RIDERS WHO TAKE 21 OR MCRE RIDES ON METRO PER ~ONTH . 

PEAK/OFF-PEAK USAGE (2) •••••••••••••••••••••••• -- -- OFF- -
PEAK PEAK 
•••• **** 
73. 4X 73.0X 

15.6X 17.4X 

- 3.6X --- 3 .4X - - -- ·--

7e4X 6.2X 

--
Too:-oi To"o-:-o" 

56 . ox 44. ox 
-

1593 1250 

57X 

-------

(2)PEAK AIDERS ARE THOS E WHO RIDE BETWEEN 6AM AN O 9AM OR 3PM AND 6PM ON WEEKDAYS, wEEKE~OS ANO ALL OTHER WEEKDAY TIMES CONSIST OF 
OFF-PE AK RIDERS. 

(3)PEACENT AGE - TGTA~ - MAY NOT ADD EX AC TLY TO 100~ DUE - TO ROUNDING . 
(4)ANY CONFIDENCE LEVEL PERCENTAGE BELOW 95~ IS CONSIDERED "NOT SIGNIFICANT"• 

-·-··•· -•· ·- -•--·~ - -- ---· ·-



TABLE 20 
QUEEN CITY METRO 

-------- - -- - -·- --- MED I A - HABITS- STUDY--­
NOVEMBER 1978 

ZIP CODE 
•••••••• 
41011 

- 41015 

41042 

41071 

41073 

- 41074 

41075 
(.,-.I 

N 42530 

43208 

44130 

45001 

45002 

45011 

45014 

45022 

45039 

45040 

- 45042 

45051 

45052 

45056 

RIDER CHARACTERISTICS 

···························••-
RESPONDENTS' ZIP CODES 

·*******••···································································•·****** FREQUENCY ZIP CCOE FREQUENCY ZIP CODE FREQUENCY ,. ZIP CODE •••••.••• • .•••••• ······••* •.••.•.. ********* •••••••• 
NO. " NO . X NO. X • • • • • • • • • • • * - * • * -- * *. - -- . . --- -

3 0.1 

2 - 0.1 

1 

7 

2 

1 

1 

1 

1 

1 

9 

4 

1 

6 

1 

4 

1 

1 

1 

3 

l 

o.o 
0.2 

0.1 

o.o 
o.o 
o.o 
o.o 
o.o 
0.3 

0.1 

o.o 
0.2 

o.o 
0.1 

o.o 
o.o -­
o.o 
0.1 

o.o 

45069 

45102 

45103 

45104 

45106 

45120 

45122 

45123 

45140 

45150 

45157 

1+5174 

45201 

45202 

45203 

45204 

45205 

45206 

45207 

45208 

45209 

3 

20 

3 

1 

14 

1 

3 

1 

13 

15 
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QUEEN CITY METRO 

ADVERTISING IMPACT STUDY 

SCREENER 

10 

11 

12 

13 

HELLO . I 'M __________ FROM ACTION DATA , INC ., A NATIONAL 
MARKETING RESEARCH FIRM . WE ' RE CONDUCTING A STUDY ON TRANSPORTATION 
FOR QUEEN CITY METRO IN ORDER THAT THEY MAY SERVE YOU BETTER . 

ARE YOU UNDER 18 YEARS OF AGE , OR OVER 18 ? 

18 and Over 

Under 18 ( ASK TO SPEAK TO SOMEONE WHO IS OVER 18 . 
IF NOT AVAILABLE , TERMINATE . ) 

REINTRODUCE YOURSELF TO EACH NEW PERSON YOU TALK TO . 

WHEN YOU DETERMINE THAT YOU ARE TALKING TO SOMEONE 18 OR OVER , ASK : 

"MAY I ASK YOU A FEW QUESTIONS?" 

TODAY WE ARE INTERESTED IN TALKING TO PARTICULAR GROUPS OF PEOPLE , 
AND SO I WOULD LIKE TO ASK YOU A FEW PRELIMINARY QUESTIONS : 

1 . Are you a full-time student at a Cincinnati college? 

2a . Are 

b . Are 

14-1 Yes 

14-2 No 

you the head 

15- 1 Yes 

15-2 No 

you currently 

16- 1 Yes 

16- 2 No 

(QUALIFIES FOR GROUP I , SKIP TO Q. 4 ) 

(CONTINUE WITH SCREENER ) 

of the household ? 

employed ? 

(CONTINUE WITH SCREENER) 

(QUALIFIES FOR GROUP II , SKIP TO Q. 4) 

Ja . ( IF "YES" TO Q. 2b , ASK : ) Is that full - time or part-time? 

17- 1 Full-time 

17-2 Part-time 

(CONTINUE WITH SCREENER ) 

( QUALIFIES FOR GROUP III , SKI P TO Q. 4) 

b . ( IF "FULL-TIME", ASK : ) What are your normal working hours ? 

18-1 Start work anywhere from 6 : 00 
to 9 : 00 a.m . and finish anywhere ( TERMINATE & TALLY) 
from 3 : 00 to 6 : 00 p . m. 

18-2 Any other times ( QUALIFIES FOR GROUP III , 
CONTINUE WITH Q. 4) 

IF THIS PERSON DOES NOT QUALIFY , ASK TO TALK WITH ANOTHER PERSON IN 
THE HOUSEHOLD OVER 18 . START SCREENER FROM THE BEGINNING. 



QUESTIONNAIRE 

4. Have you seen or heard any advertising for Queen City Metro 
in the past month ? 

19-1 Yes 

19-2 No (SKIP TO QUESTION 27 ) 

(MAKE SURE THEY HAVE QUEEN CITY METRO IN MIND FOR Q. 4.) 

5a . Where have you seen or heard advertising for Queen City Metro 
in the past month? (DO NOT READ LIST . CIRCLE AS MANY AS 
MENTIONED . ) 

20-1 T.V. 

21-1 Radio 

22-1 Newspaper 

(ASK Q. 6 - Q. 12 , BEGINNING ON PAGE 2) 

(ASK Q. 13 - Q. 19 , BEGINNING ON PAGE 4) 

(ASK Q. 20 - Q. 26 , BEGINNING ON PAGE 6) 

b . 

23- 1 Transit Advertising (IF NO OTHER MEDIA MENTIONED , 
SKIP TO Q. 27) 

24-1 Don ' t Recall 

25-1 Other 

(IF "DON'T RECALL" IN Q. 

(ASK Q. 5b) 

(SKIP TO Q. 27) 

5a , ASK : ) Do you think you saw or 
heard this advertising on : (READ LIST . ) 

20-2 T. V. (ASK Q. 6 - Q. 12 , BEGINNING ON PAGE 2) 

21-2 Radio (ASK Q. 13 - Q. 19 , BEGINNING ON PAGE 4) 

22-2 Newspaper (ASK Q. 20 - Q. 26 , BEGINNING ON PAGE 6) 

24-2 Respondent still doesn ' t recall (DON'T READ) 
(ASK Q. 6 - Q. 12 , BEGINNING ON PAGE 2) 

(FOR EACH MEDIUM MENTIONED IN QUESTION 5a , BE SURE TO ASK THE 
APPROPRIATE QUESTIONS FOR EACH TYPE MENTIONED . ) 
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TELEVISION SECTION 

IF "T . V." MENTIONED IN Q. 5a , ASK QUESTIONS 6 - 12 . 

ALSO USE QUESTIONS 6 - 12 FOR THOSE WHO "DON ' T RECALL" THE 

MEDIA IN WHICH THEY SAW OR HEARD ADVERTISING . SUBSTITUTE 

"ADVERTISEMENT" FOR " COMMERCIAL" AND LEAVE OUT REFERENCES 

TO T. V. 

6. vlhat do you remember about the ad you saw ( on T. V.) ? 
(PROBE AND CLARIFY .) 

What else? 

7. What do you think the commercial/advertisement was trying to 
get across? 

Sa . Was the message believable? 

38-1 Yes 

38-2 No 

( SKIP TO QUESTION 9) 

(ASK QUESTION Sb) 

b . (IF "NO", ASK : ) Why do you say that? 

26 

27 

28 

29 

30 
31 

32 

33 

34 

35 
36 

37 

39 

40 

41 
42 

43 

----------------------------- 44 
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9. Do you remembe r anythi ng that was mentioned about the cos t 
of riding the Metro ? 

45-1 Yes 

45- 2 No ( SKI P TO QUESTION 10) 

( IF "YES ", ASK: ) What? 

10 . Do you remembe r any particular hours or days the commercial 
suggested fo r using the Metro ? 

50- 1 Yes 

50-2 No 

lla . Can you remember any slogan from the advertisement/commercial ? 

51- 1 Yes 

51-2 No 

( ASK QUESTION llb ) 

( ASK QUESTION 12 ) 

b . (IF "YES ", ASK : ) What was that ? 

( IF "METRO . IT ' S THE ONLY WAY TO GO" NOT MENTIONED I N 
Q. llb , ASK Q. 12 . OTHERWISE , SKI P TO APPROPRIATE QUESTION . ) 

12 . ( IF "NO", ASK: ) Do you remembe r the phras e " METRO . IT ' S 
THE ONLY WAY TO GO " from the advertisement ? 

56- 1 Yes 

56- 2 No 

12 a . Di d you object to a n y thing i n the a dv erti seme nt ? 

Yes No 

If y e s , wh a t d id y ou o bj e ct t o? 
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48 
49 

52 
53 
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RADIO SECTION 

IF "RADIO" MENTIONED IN Q. 5a , ASK QUESTIONS 13 - 19 . 

ALSO USE QUESTIONS 13 - 19 FOR THOSE WHO "DON'T RECALL" THE 

MEDI A IN WHICH THEY SAW OR HEARD ADVERTISING . 

13 . What do you remember about the ad you heard (on the radio) ? 
(PROBE AND CLARIFY . ) 

------------------------------
What else? -------------------------

14. What do you think the commercial/advertisement was trying to 
get across? 

------------------------------

15a . Was the message believable? 

69-1 Yes 

69-2 No 

(SKIP TO QUESTION 16) 

(ASK QUESTION 15b ) 

b . ( IF "NO ", ASK : ) Why do you say that? 

57 

58 

59 

60 

61 
62 

63 

64 

65 

66 

67 

68 

70 

71 

------------------------------ 72 
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74 

75 



16 . Do you remember anything that was mentioned about the cos t 
of riding the Metro? 

(C ard 2) 
14-1 Yes 

14-2 No (SKI P TO QUESTION 17) 

( IF "YES", ASK :) What ? 

17 . Do you remember any particular hours or days the commercial 
suggested for using the Metro ? 

19-1 Yes 

19-2 No 

18a . Can you remember any slogan from the advertisement/commercial ? 

20-1 Yes 

20-2 No 

( ASK Q-UESTION 18b ) 

( ASK QUESTION 19 ) 

b . (IF "YES ", ASK: ) What was that ? 

19 . 

19 a. 

( IF "METRO . IT 'S THE ONLY WAY TO GO" NOT MENTIONED I N 
Q. 18b , ASK Q. 19 . OTHERWISE , SKIP TO APPROPRIATE QUESTION . ) 

( IF " NO", ASK : ) Do you remember the phrase "METRO . IT 'S 
THE ONLY WAY TO GO " from the advertisement ? 

25-1 Yes 

25-2 No 

Did you objec t to anything in t.he advertisemen t? 

Yes No 

If yes , what did you object to? 
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NEWSPAPER SECTION 

IF "NEWSPAPER" MENTIONED IN Q. 5a , ASK QUESTIONS 20 - 26 . 

ALSO USE QUESTIONS 20 - 26 FOR THOSE WHO "DON ' T RECALL" THE 

MEDI A IN WHICH THEY SAW OR HEARD ADVERTISING . 

20 . What do you remember about the ad you saw (in the newspaper )? 
(PROBE AND CLARIFY . ) 

What else ? -------------------------

21 . What do you think the commercial/advertisement was trying to 
get across? 

26 

27 

28 

29 

30 
31 

32 

33 

34 

35 
36 

----------------------------- 37 

22a . Was the message believable? 

38-1 Yes 

38-2 No 

(SKIP TO QUESTION 23) 

(ASK QUESTION 22b ) 

b . ( IF "NO", ASK : ) Why do you say that? 

-6-

39 

40 

41 

42 

43 

44 



23 . Do you remember anything that was mentioned abou t the cost 
of riding the Metro? 

45-1 Yes 

45-2 No ( SKIP TO QUESTION 24) 

( IF "Y ES", ASK : ) What ? 

24 . Do you remembe r any particul a r hours or days the commercial 
suggested for using the Metro? 

50-1 Yes 

50-2 No 

25a . Can you remember any slogan from the advertisement/commercial ? 

51-1 Ye s 

51- 2 No 

( ASK QUESTION 25b) 

( ASK QUESTION 26 ) 

b . ( IF "YES ", ASK : ) What was that ? 

(IF " IVJETRO. IT 'S THE ONLY WAY TO GO " NOT MENTIONED IN 
Q. 25b , ASK Q. 26 . OTHERWISE , SKIP TO QUESTION 27 . ) 

26 . ( IF " NO " , ASK : ) Do you remembe r the phrase "METRO . IT ' S 
THE ONLY WAY TO GO " from the advertisement ? 

56-1 Yes 

56-2 No 

26a. Did you object to anything in the advertisement ? 

Yes No 

If yes , what did you object to? 
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AS K EVERYONE : 

27 . The fo l lowing list cont ains a number of reasons why people us e 
the Metro . Please tell me how important each reason is to you . 

READ SCALE FOR EACH REASON LISTED. ( BEGIN WITH " ✓' D" REASON, 
CONTINUE UNTIL ALL HAVE BEEN RATED. ) 

Would you say that (Reason ) is : 

Very Somewhat Not Too Not At All 

/saves gas and money 

Important Important Impor tant Important 

1 2 3 4 

b . Lack of parking 1 2 3 4 

C • Lower fares during 
certain hours 1 2 3 4 

d . Less hassl e 1 2 3 4 

e . Less pollution 1 2 3 4 

28 . Thinking of the past year , how many times do you think you 
rode the Metro in an average month ? A round- trip means you 
have taken 2 trips . 

62- 1 Zero 

62- 2 1 - 9 

62-3 10 - 20 

62-4 21 or over 

29 . Where are you usually going when you use the Metro ? ( READ LIS T. 
CIRCLE ON LY ONE . ) 

63- 1 Shopping 

63- 2 School 

63-3 Work 

63-4 Recreation 

63- Other (Please Spec ify) 

30 . In the future , how likely do you think you will be to ride the 
Metro more oft en? Will you be ____ _ (READ RATING SCALE ) 
to ride the Me t ro more often? 

Very 
Like ly 

1 

Somewhat 
Like ly 

2 

About The 
Same 

3 

-8-

Not Too 
Likely 

4 

Not At Al l 
Likely 

5 

( 57) 

( 58 ) 

( 59) 

( 60 ) 

( 61 ) 

( 64 ) 



AND NOW , I NEED TO ASK YOU A FEW QUESTIONS FOR CLASSIFICATION 
PURPOSES ONLY . 

31 . Which of the following categories includes your age ? 
(READ LIST . ) 

65- 1 18 - 29 years 

65-2 30 - 44 

65- 3 45 - 54 

65-4 55 - 64 

65- 5 65 and over 

65- 6 Refused (DON ' T READ) 

.. 
32 . What is the highest level of school you have completed ? 

( READ LIST . ) 

66-1 Elementary School 

66-2 Junior High School 

66-3 Some High School 

66-4 High School Graduate 

66-5 Some College 

66- 6 College Graduate 

66- 7 Post-Graduate Work 

66- 8 Refused (DON ' T READ ) 

33 . Are you : (READ LIST . ) 

67- 1 Single 

67- 2 Married 

67-3 Divorced 

67- 3 Widowed 

67- 3 Separated 

67- 4 Refused ( DON ' T READ) 
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34 . Which of the following categories best represents your total 
yearly family income? (READ LIST . ) 

68-1 Under $8 , 000 

68-2 $8 ,000 - $12 , 999 

68-3 $13 , 000 - $19 , 999 

68-4 $20 , 000 - $29 , 999 

68-5 $30 , 000 - $39 , 999 

68-6 $40 ,000 and over 

68-7 Don ' t Know/Refused ( DON ' T READ) 

35 . Which ethnic group do you belong to? ( DON ' T READ LIST , ) 

69-1 Black 

69-2 White 

69- 3 Other 

69-4 Refused 

36 . Record sex : 

70-1 Male 

70-2 Female 

37 . And , finally , my supervisor sor 
views . So that she can do tha1 
zip and phone number? 

( INTERVIEWERS : PLEASE BE SURE TO RECORD PHONE NUMBER AND 
ZI P CODE NUMBERS . ) 

NAME ___________________________ _ 

ADDRESS 

CITY STATE ZI P ------------ ----- -----
PHONE ------------

INTERVIEWER DATE -------------- -------
VALIDATED BY DATE ______ _ 
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