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Overview

mn» Introduction

*Hn» Purpose of limkedin

*Hln» Uses of inkedn

*Hln» Setting up a IiInkedin Account

*Hln» Content Best Practices




Why LinkedIn?

Reason 1

Your LinkedIn profile is an
extension of your personal,
professional brand.

Reason 2

An effective Linkedln
profile can help elevate
your brand, connect
with industry partners,

or help you find a job.

Reason 3

LinkedIn is an effective
research tool.
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Facebook

Social networking, connecting

with friends/family,com munity

building .

inkedIn Vs...
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/
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Instagram

Visualstorytellng,brand building,
lifestyle content.

Twitter (X)

Real-time conversations,news

updates,short-form content.
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Uses of Linkedin

You're always networking. Connections of your connections may one day become very
important in your professional career. Remember that in the things you're posting.

Posting more often to show your achievements and the professional events you're
attending can help build connections in your current role or help in a future position.
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Job Hunting Networking
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Setting Up A

[inkedIn Account
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Setting Up A LinkedIn Account

Picka photo that looks like you

Profile Picture Use a high resolution photo
thattakes up 60%ofthe frame

A LinkedIn conducted research shows that
having a profile picture makes your profile
4 times more likely to viewed by others.

Try to steerclearofa selfie

Use filters wisely
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Setting Up A LinkedIn Account

Backgrounds Photo

LinkedIn is a professional platform,

so profiles with high-qua lity, relevant
background photos are perceived
as more credible. The right mage
can reinforce your professional
brand and expertise.

Aheaderis the supporting
characterto the profile picture

Choose animage that
relates to your field

Tools like Canva,Adobe Spark,or
even PowerPomt thatcan help

create professional-looking
IinkedIn backgrounds easily



Setting Up A LinkedIn Account

First :m pressions matter

B1o
Profiles with a completed "About"

section and detailed nformation are Be Concise and engaging
40 times more likely to receive

opportunities through Iinkedn.

Reflect your Professional Persona lity
(Be yourself..professiona lly)




Setting Up A LinkedIn Account

Work Experience

Your profile is viewed up to 29 times
more if you have more than one

position listed in the experience section.

The workexperience section 1s your
opportunity to tellthe story of your
career progression.

Include detailed job
descriptions withm this section

Consider globalrelevance and how
you might tie m internationalroles



BUT WHY?

When you are posting,whatis the result you want?
To increase engagement on your profile? To mcrease awareness ofa specific
group? To help promote products/organizations you're passionate about?




What to Share on Linkedin

Your account is a reflection of you and your employer to all of your
many connections.Always make sure what youre posting

could/would notaffect youremployernegatively m any capacity.

[inkedin is a professionalbrand where you can share a variety of

things such as:

®

000
aam»

Recent Meeting
Highlights

* Industry Related Meetings
* RegionalMeetings
* Non-Work Related Meetings

NA

Professional
Achievments
* Promotions

* Certification Completion

* Traming Completion

Things you feel
passionately about
* Organizationalinitiatives

* Inndustryrelated success

* ExternalCompany initia tive s




Things to include in the
Linkedin Post

Professional Photos

Using professional photos that reflect you and those around you
best is important.

Proper Grammar

Linkedin is a professional platform so make sure your grammar
reflects that.

Tag People/Companies

Always tag anyone who is in the photo or an organization that is in the
caption. This helps increase the number of impressions for your post,
which widens the audience that will see your post.

Add #Hashtags

Hashtags help people interested in similar topics connect. When you use
a hashtag your post joins others across the platform anytime someone
searches those words.This also helps boost engagement on your post
and helps your target audience find you

Example: Excited to connect with transportation leaders at this year’s
conference! Looking forward to learning and collaboration.
#Transportation #CivilEngineering #ProfessionalDevelopment




“LinkedIn grindsetters

getting ready to write
750 words about

| overcoming the most

minor adversity
imaginable”




Caption Tips

Key ltems to Include

« Clearly state the subject of the post, include the meeting name, award name, and topic;

- Key takeaways from your perspective and that you want the audience to take from your post;

* Any event - related links ;

« When structuring your post answer these questions in your caption :

o Why is the post important to you? What message are you trying to convey with this post?

How Long should it be?

Make sure your post is concise and gets to the point. While longer posts are
good on occasion, the standard audience will not read more than 1 -2
paragraphs. If you do, make sure to seperate paragraphs clearly.

Answer the classic Who, What, When, Where, Why -Who was involved? -What is
this post about? -When did an event occur? -Where did the event occur? -Why
do we care?




Asset Choosing

* When choosing pictures, if possible do not choose the blurry, crooked photo, take a better
quality photo to give the best representation of the event possible.

« If you are posting a video, try to always post a photo in the post. This can help increase
overall engagement significantly.

www.aashtowara.org
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Examples of a good post:

I =,

2rial thank you to the CES steering committee and subcommittees for their

with Kelly Comell Lew, AICP and 1 other




What to repost vs
reposting with thoughts®?

Reposting

Repost things that are relevant to you and
you're passionate about . If you want to build
awareness of it/ think others could benefit from
the topic , thought it was insightful/relatable or
you're involved in the topic of the post

Reposting with thoughts

Reposting with thoughts is good to do when
you want to help build engagement on the
post with some of your insights. This helps the
post get greater visibility, resulting in
increased impressions.



Examples of a good post:

wesome opportunity to attend the Legislative Summit for
iation of Port Authorities this past week in DC! We

of Congress, the Administration

and the
Ing ports, including infrastructure
Ipply chain trends, and p

d policy ideas to improve the movement of

1d goods at American sea ports.

W C ollea gues in
nal note, It was gre
tary Allison Dane C.
Highway and Transportation Officials) and to chat with former US Senator
Rob Portman. Thanks fora g

. i
T R L Rt T N 5 8
roo oo onference AAPA
a great conreranceg AArA

#maritime #supplychain #freight #transportation
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Examples of a good post
%“@ E:enﬁrr'nn J‘adﬂ

< Excited to be attending the COBS annual meeting, where we’
deep into the biggest challenges facing asset management to |_I.3'_-r

mittee on asset management was standing room only.

. Communicating Bridge Condition: It's crucial to effectively convey what
bridge conditions mean to stakeholders.
2. Mindset 5hift: We need a change in mindset at the district level fo
asset management and preservation.

. Aging Infrastructure: Planning for aging infrastructure is more ¢

-
L

Jirecting Funds: Allocating funds to the large number of fair bridges
|'e::z|ui-'5: strategic direction

. Signage: Bringing our signs up to par with bridge standards is a growing
- :_.it.-ll_.l

. Right Approach: Taking the right approach is essential for sustainable

7. Funding Priorities: Prioritizing funding remains a significant challenge

8. Staffing: Adequate staffing is fundamental to supporting these initiatives.

=

s and -='|'-=r:—:;_1' 25 to tackle thes

#AssetManagement #Infrastructure #COB52024 #BridgeMaintenance




Social Media Metrics and Reach

Impressions Engagement Rate

The numberoftimes yourcontent was seen,including A metric used to assess the average number of interactions
multiple views from individualusers. your socialmedia contentreceives per followers.




Follow AASHTO Socials!

AASHTO (American Association of State American Association of State Highway

Highway and Transportation Officials) and Transportation Officials (AASHTO) aashtospeaks

AASHTO Product Evaluation &
Audit Solutions aashtoresource

AASHTO re:source
(formerly AMRL)

AASHTOWare
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Questions?
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AASHIO
Thank You!

Feelfree to reach out with any questions following this meeting!

Lexi Berkley £ Tierra Whitmore

Senior Marketing Specialist Communications & Marketing Specialist

aberkley@aashto.org ———/ twhitmore@aashto.org
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